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Of our mundane and technical concepts,
Information is currently one of the most
Important, most widely used and least
understood.

» Luciano Floridi, Two approaches to the philosophy
of information, Forthcoming in Mind and Machine

 Luciano Floridi, Open Problems in Philosophy of
Information, Forthcoming in Metaphilosophy,
volume 35, no.3, April 2004
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'@ From the perspective of semiotics,
"Information” Is an ambiguous
theoretical concept because the word
IS used to represent both signifier and
signified, both text and content.

« Douglas Raber & John M. Budd, Information
As Sign, Journal of Documentation; 2003;59,5



-0 The definition of Information Is a
problem over 50 years since
before the term “Information
Science” was coined in 1955.

 A.D. Madden, A Definition of Information, Aslib
Proceedings vol. 52, No.9, p.343-, 2000.10




Information as...

\d thing, goods
1 knowledge, power
 resources

1 part of communication
1 part of a system
Bl s
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Alvin M. Schrader, In Search of a Name: Information

Science and Its Conceptual Antecedents, Library and
Information Science Research, 6:4, pp227-271, 1984




“Information science, by nature
and necessity, Is interdisciplinary.”

* Douglas Raber & John M. Budd,
2003, p.507
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35 A2 ke

& = 2307 1830+#

& ~1830% 1990#

& =1990 % 2006+

oo A T o & =~ 105#

XA = H & ~ 650F

BEF B & = 1045#

X N o ~ 1630#
S4LE B 4F & ~ 1830
* R IR L & ~ 1870+
v)ﬂ;f 1% g -~ 1910+
$Ad T AR o - 1950-#
S ESS,i =k ks & =~ 1970#
% PC, -k ki =1 o = 1990#

< ATM, PCS, CD, WWW, 7 ¥-48.. ...
S
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“The media is the message”
Marshall McLuhan, Understanding Media
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% 2 . Abraham Moles, {Information
Theory and Esthetic Perception )
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